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AirS Photographic Competition 2009 
Sussex Heart of the Village 
 
Competition Rules 

 
1. The competition is open to all amateur photographers including employees of 

AirS and their families. 
  
2. Image files must be a maximum of 300dpi and between 2mb and 3mb as 
 compressed jpeg file.  Any number of images may be submitted.  Entrants 
 must supply name and both postal and email address.  We regret that we are 
 unable to accept postal entries. 
 
3. All entries must be received by 30 September 2009.  Late, incomplete or 

corrupt entries will not be accepted. 
 

4. It is a condition of entry that all rules are accepted as final and that the 
 competitor agrees to abide by these rules.  The decision of the judges is final 
 and no correspondence will be entered into.  Submission of an entry will be 
 taken to mean acceptance of these terms and conditions. 
 
5. Entrants under the age of 16 must obtain the consent of parent or guardian 
 prior to submitting any images.  All images submitted must be the work of the 
 individual submitting them and must not have won a prize in any other 
 photographic competition.  It is the responsibility of each entrant to ensure 
 that any image they submit has been taken with the consent of anyone who is 
 identifiable in that image or the consent of their parent / guardian if they are 
 under 16, and that they have been advised of the purpose of the submission 
 and that their photograph may be published by AirS. 
 
6. Entrants must warrant that the photographs they are submitting are their own 

work and that they own the copyright for them.  Entrants will retain copyright 
and moral rights in their submitted images however, by entering, all entrants will 
grant AirS non-exclusive rights to use the image to promote the competition, to 
use to promote future competitions and, as part of a gallery of photos, to be 
used and featured in the publicity about the competition for a period of 24 
months after the winners are announced.  The photographer will be credited 
whenever the image is used and published. 
 

7. AirS reserve the right to change the titles or description of the image. 
 
8. The winning entries will be those judged to be the most visually appealing 
 interpretation of the ‘Heart of the Village’. 
 
9. Those included in the exhibition at the AirS AGM and Annual Conference on 6 

November 2009 will be notified by email not later than 30 October. 
 

 
Teresa Gittins,  
AirS Head of Strategy and Communications 
July 2009 


