






• Saves money, resources  and time
– Less printing, less direct cost

– Analysis – electronically generated results 

– Income generation through advertising revenue

• More community engagement
– Follow up consultation surveys and analysis

– Recruitment – volunteers/ interest in specific projects/ initiatives

– Publicly available as one central point for information
– Links with local authorities and service providers

• Own web pages for community/ for voluntary organisations/ for businesses
– Alternative website or link to existing
– Google mapping facility

– Local Directory of facilities and services self generated 

– Wider reach – compare and consult with neighbouring / like communities

– Case Studies

Summary:   community led plans, 

Localism and Community21



Social network and planning toolkit for sustainable communities 




